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What is…“BID”  

• Self-taxing district 

• Created in 1997 

• Mission:  Marketing & Advocacy 

• 300+ retailers & restaurants 

• 120 property owners 



What is…“BID”  

• Sunset provision every 5 years 

• District re-elected in 2002 and 2007, 
with the expansion to include Giralda 

• Property owners & businesses tax 
themselves to fund the district’s annual 
budget 

– Miracle Mile: 47¢ per sq ft 

– Off Miracle Mile: 38 ¢ per sq ft 



District Map 



Board of Directors 
• Brad Rosenblatt  Property Owner 

• John O’Rourke III  Montica Jewelry  

• Gus Fonte   Daisy Tarsi  

• Burton Hersh   Burton Hersh P.A.  

• Jose Bolado    J. Bolado Clothiers 

• Wayne Eldred  Tarpon Bend 

• Jennifer Hornik   Jae’s Jewelers  

• Abe Ng     Sushi Maki  

• Helena Ulloa   I. Designs Optical 

• Judy Weissel   Property Owner  

• Michael Wurster   Westin Colonnade Hotel  

• Anabella Smith (ex-officio) Zyscovich Architects 

• Maria Anderson (ex-officio) City of Coral Gables 



2009-10 Budget 
(in 000’s) 

Revenue 

BID Tax Assessments 752 

Other Funds 40 

Total Revenue 792 

Expenses 

Marketing to Promote C. Gables 470 

Office/Administration 272 

Streetscape 25 

Holiday Lighting Partnership 25 

Total Expenses 792 



Marketing & Public Relations 

Promoting Downtown Coral Gables  

to an international audience 



Marketing & P.R. 

• “Downtown Coral Gables” mentions are 

the primary result of BID efforts 

 

• $2 Million in last 5 years has generated: 

– 122 million paid impressions (advertising) 

–   79 million in unpaid media (publicity) 
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Unpaid  8,900  11,100  29,100 30,100

Paid  14,400  25,500  26,500  33,200 22,048
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• Advertising with 

America Airlines 

since 2004 to 

promote Downtown 

Coral Gables  



• Reaching 3 Million 

passengers each 

month on American 

Airlines 

 



National/ 

Regional 

 

Local 

 

Promotions 

 

Online & Events 

American 

Airlines  

 

Where Magazine 

 

Florida Travel & 

Life Magazine 

 

GMCVB 

Miami Vacation 

Planner 

Outdoor 

Billboard  

 

Broadcast TV, 

Cable TV, 

Radio 

 

Newspaper 

 

Gables Home 

Page 

C. Gables 

Restaurant Wk 

 

Giralda under 

the Stars 

 

Gables Holiday 

Gifts & Goodies 

 

Taste of the 

Gables 

 

shopcoralgables.com 

 

Social media & 

weekly eblasts 

 

Annual Merchant’s 

Sidewalk Sale 

 

Halloween on the 

Mile 

Sample Media & Promos  



Outdoor Kiosk Program 



www.shopcoralgables.com  



www.shopcoralgables.com  



Facebook.com/shopcoralgables 



Twitter.com/shopcoralgables 



Outdoor Billboard: US 1 

Co–op version 



Carnaval on the Mile Sidewalk Sale 



Carnaval on the Mile Sidewalk Sale 





Taste of the Gables 



Taste of the Gables 



Public Relations 

• BID retains a full time public relations agency  

• Primary objective: grow awareness of 

“Downtown Coral Gables” 

• Position as a must-see destination within 

Greater Miami 

• Issue periodic releases containing 

newsworthy mentions of Coral Gables to 

national media 



Public Relations Results 

• 30 MM Media impressions in 2009 

• Host 20+ visiting journalists each year 

• Recent pitching efforts have led to 

broadcast, print and/or online results 

consistently EVERY month 



Florida Travel & Life Magazine 

 



 

Women’s Wear Daily 

 



Dressing up the Downtown 



Downtown 

Banners 





Storefront Wraps  

& Coming Soon signs 



Holiday Decorations  



Holiday Decorations  



Centralized Valet Parking 

• BID pioneered system 

in 2006 

• BID invested $51,000 in 

launching program 

• Moves over 30,000 cars 

per year from only 15 

meters on Miracle Mile 

• Free valet for disabled 

patrons 



• $78,000 BID 
investment to-date 
in visioning of 
downtown Coral 
Gables Streetscape 
including: 
– Public information 

campaigns  

– Public workshops 

– Consultants  

– Collateral materials 

– 3-D Renderings  





Retail Recruitment 

• Valuable BID marketing support and 

local knowledge make Coral Gables a 

better choice when sourcing a new 

business 

• Providing support to prospective 

business owners researching our area 



Seasons 52 

• Senior management contacted BID two 

years prior to signing a lease 

• Centralized valet parking program and 

BID promotional support just two key 

reasons why Seasons 52 is opening on 

Miracle Mile 



Seasons 52 

“Working with the BID in Coral Gables has been 

a tremendous source of information and help 

in enabling Seasons 52 to better understand 

and navigate the dynamics of the local 

market. This is extremely important to us in 

our efforts to be a forward thinking, socially 

responsible local restaurant” 

-Stephen Judge, President, Seasons 52 



Seasons 52  

Under construction 



The BID’s “Top 10 List” 

10- Bringing journalists to Coral Gables 

  9- Creating & promoting flagship events for Coral Gables  

  8- Dressing up downtown Coral Gables 

  7- Promoting an upscale brand voice for Coral Gables 

  6- Developing award winning ad campaigns promoting C. Gables 

  5- Making the downtown more accessible – valet & disabled 

  4- Lighting the downtown during the holidays 

  3- Buying advertising to promote Coral Gables 

  2- Recruiting business to come to Coral Gables 

  1- Proactively looking to the future to ensure a vibrant downtown 


