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Retail Renewal

• Since 2007, 55 spaces have been 
remodeled and upgraded in the BID

• 35 opened on Miracle Mile
• Almost 1 out of every 4 storefronts has 

been updated in the past two years



Retail Renewal: examples

• California Pizza Kitchen
• AT&T Concept store
• Priscilla of Boston
• Le Provencal
• Cleber Lopes
• Randazzo’s Little Italy
• Chilorio’s / Pasha’s



Corset Corner…



…California Pizza Kitchen



130 Miracle Mile…



…Pasha’s / Chilorio’s
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South Florida Retail Market

$61.303.8%Miami Beach

$26.547.9%Downtown Miami

$30.4410.4%Coconut Grove

$38.774.1%Brickell

$32.043.6%Coral Gables

Avg Rate (nnn)Vacant RateSubmarket

Source: Colliers Abood Wood-Fay Nov 2009



Prime Retail Rents
Second Quarter 2009

$40Miracle Mile

$30Biscayne Blvd

$95Collins Ave

$130Lincoln Road

Rent per Sq FtLocation

Source: Cushman & Wakefield 2009



Miracle Mile Under Construction

16 MM The Palace at Coral Gables
117 MM Angelique Euro Cafe 
232 MM Fat Burger
370 MM BON balance order nature
324 MM J Del Olmo
326 MM Martial Champs-Elysees
325 MM Restaurant



Under Construction

C. Gables Cinematheque 260 Aragon
Coral Gables Museum 285 Aragon
Il Grissino 127 Giralda
Norman’s 180 180 Aragon



Marketing 

• “Downtown Coral Gables” mentions are 
the exclusive result of BID efforts

• $2 Million spent in the last five years 
has generated:
– 122 million paid impressions (advertising)
– 79 million in unpaid media (publicity)



Media Impressions
(000’s)
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52 MM



2009 Paid Media
(000’s) Gross Media Impressions

419Newspaper

10,191Broadcast

22,048Total

1,063Other

1,967Magazine

1,744Maps/Tourist

6,663Outdoor







Outdoor Billboard: US 1
Co–op version



Outdoor Kiosk Program







Taste of the Gables



Taste of the Gables





Social Media 

• 2,050+ fans on 
Facebook & growing 
daily

• Status updates & 
tweets promote  
special offers daily

• Listen to what our 
consumers are 
saying and what 
their needs are



facebook.com/shopcoralgables



twitter.com/shopcoralgables



Viral results: Giardino’s opening



Public Relations

• Objective: grow awareness of 
“Downtown Coral Gables”

• Local, national and international 
• Position as a “Must-See” destination 

within Greater Miami



Public Relations Results

• 30.1 MM Media impressions
• In conjunction with GMCVB
• Hosted 20+ visiting journalists 
• Hosted International POW WOW

– Dine-around
– Delegate & media tours
– Trade show booth





22 participating restaurants











Social 
Media 

Smarts 101

Educational programs
increase business



BID Member 
Mixers

Meeting your fellow 
retailers creates  

opportunities



www.shopcoralgables.com

2010 Re-launch

What’s new for 2010? 






